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ABSTRACT

	 The study was conducted in Maharashtra’s Parbhani district, 120 farmers who were users of YouTube were surveyed. 
The results show that the majority of respondents belonged to middle age group having high school level education belonged 
to medium family size with small size land holding having low social participation with high extension contact, medium level 
innovativeness, medium level source of information who possess good network connectivity and medium level for possession of 
ICT tools. The study aimed to understand the relationship between various independent variables and the utility perception of 
YouTube. The analysis revealed noteworthy relationships between independent variables and utility perception. The variables 
namely education, social participation, extension contact, innovativeness, source of information, network connectivity and 
possession of ICT tools were positively and significantly related to utility perception of YouTube. Whereas, family size and 
land holding did not show any significant relationship with utility perception of YouTube. However, age   of the respondents 
was significantly negative relationship with utility perception of YouTube.
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INTRODUCTION 

In today’s world, social media plays a significant 
role in shaping how people communicate, share information, 
and connect with others. The concept of social media 
revolves around online platforms that facilitate the creation, 
sharing and exchange of user-generated content. In Social 
media applications, YouTube is one of the most widely used 
applications in audio-visual form of content source. Social 
media and YouTube are two distinct but interconnected 
components of the online landscape, each serving unique 
purposes and playing significant roles in how people 
consume and share content. Social media are tools meant 
for digital communication that aids in the interaction among 
a group of people and acts as information exchange media 
across the globe. Since ages newspapers, television, and 
magazines have been the most used source of information in 
the agriculture sector. But now the power of the 21st century 
is literally in our hands. Platforms like Facebook, YouTube, 
and WhatsApp have 2.6 billion, 2 billion, and 1.6 billion 
active monthly users respectively as of 2020.

	 YouTube is a video-sharing platform with a mission 
to give everyone a voice and show them the world and is 
based on four values: Freedom of expression, Freedom 
of information, Freedom of opportunity, and Freedom of 

belonging. Users can upload and watch the videos, and there 
is provision for sharing and commenting on videos with 
additional facilities for the subscription of other users.

OBJECTIVES

(1)	 To study the profile of the YouTube users

(2)	 To delineate relationship between profile of the YouTube 
users with their utility perception of YouTube

METHODOLOGY

The present study was conducted in the Parbhani 
district purposively as a Headquarter of the University where 
farmers are using newly developed apps by the university who 
are interested in social media for collecting farm information. 
Two talukas viz Parbhani and Manwath were selected 
randomly for the study. Ten villages were randomly selected 
from the Parbhani taluka viz., Raipur, Ithlapur Deshmukh, 
Pedgaon, Dharmapuri and Shendra from Manwath taluka 
viz., Tadborgaon, Kolha, Kharba , Rudhi and Raipur. Twelve 
user farmers of YouTube were selected randomly from each 
village. Thus, a total of 120 respondents were selected as 
sample respondents for the study. 

Ex-post facto research approach was used for the 
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present study and one-shot case study research design was 
used, Kerlinger (1976) stated that ex post facto approach and 
the independent variables have already occurred and created 
the impact. The interview schedule was prepared for collecting 
data from the respondents. Data was collected in face-to-face 
situations by personally contacting the random smartphone 
user farmers. Before actually seeking the information, the 
researcher was introduced himself with farmers and narrates 
the objectives of present study. The pretested interview 
schedule was then used for data collection. A pre-tested 
structured interview schedule was used for collection of data. 
The respondents were interviewed generally at their homes 
or at shops and on the farms, work places. Schedule was 
administrated to the respondents and responses were marked 
in their presence to verify the accuracy and validity of the 
recorded responses. The statistical tools used for the analysis 
of the data were percentage, mean, standard deviation, 
correlation coefficient.

Age

	 Table 1 revealed that majority of the respondents 
(58.34%) were middle aged (28-50 years), followed by 20.83 
per cent and 20.83 per cent of them were young (up to 28 
years) and old age (50 years & above), respectively. This 
shows that, majority of respondents were from middle age 
group. The reason might be that most of the smart mobile 
users are youngers and well aware about handling of mobile. 
These findings are similar with the findings of Naganikar 
(2005), Sarnaik et al. (2008), Mangal Shinde (2016) and 
Babu (2018).

Education

	 It has been reported from Table 1 that maximum 
(40.83%) respondents had middle school level, followed 
by High school level (25.00%), education primary level 
(20.00%), graduate level (10.00%), can read and write 
(2.51%), can read only (1.66%) and illiterate (0%). The 
finding suggest that majority of respondents were having 
High school level education group followed by primary level. 
The reason might be that, at least high school education is 
necessary for handling of the smart phones. Mobile users’ 
farmers were selected purposively for the study. These 
findings are similar with the findings of Gurav et al. (2010), 
Bairagi et al. (2011), George and Kumar (2015) and Sivraj et 
al. (2017).

Family size

	 It has been observed from Table 1 that majority 
(65.00%) respondents belonged to medium family size. 
Whereas 25.84 per cent from small family size and 9.16 per 
cent respondents to large family size. It shows that, majority 

RESULTS AND DISCUSSION

Table 1: Profile of YouTube user farmers	               (n=120)

Sr.
No. Category Frequency Per cent

1 Age
Young age (Up to 29 years) 25 20.83
Middle age (30 to 50 years) 70 58.34
Old age (Above 50 years) 25 20.83

2 Education
Illiterate 0 0
Can read 2 1.66
 Can read and write 3 2.51
Primary school level 24 20
Middle school level 49 40.83
High school level 30 25
Graduate 12 10

3 Family size
Small (Up to 4) 31 25.84
Medium (5 to 8) 78 65.00
Large (9 and above) 11 9.16

4 Land holding
Marginal (Up to 1 ha) 36 30.00
Small (1.1 to 2 ha) 50 41.66
Semi Medium (2.1 to 4 ha) 30 25.00
Medium (4.1 to 10 ha) 3 2.5
Large (10.1 ha & above) 01 0.83

5 Social participation
Low (Up to 5) 84 70.00
Medium (6 to 7) 21 17.50
High (above 7) 15 12.50

6 Extension contacts
Low (up to 35) 24 20
Medium (36 to 40) 44 36.67
High (41 and above) 52 43.33

7 Innovativeness
Low (up to 8) 30 25.00
Medium (9 to 10) 71 59.16
High (11 and above) 19 15.83

     8 Source of Information
Low (up to 16) 16 13.33
Medium (17 to 20) 87 72.51
High (21 and above) 17 14.16

      9 Network connectivity
Poor (below 6) 40 33.33
Good (7 to 8) 73 60.83
Excellent (above 8) 7 5.83

    
10    

Possession of ICT tools
Low (below 3) 11 9.166
Medium (3 to 4) 92 76.66
High (above 4) 17 14.16
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of respondents were belong to medium family size. These 
findings are similar with the findings of Pattanashetti and 
Nithyasree (2012), Rao (2013), Raksha (2014) and Gour et al 
(2015).

Land holding

	 Table 1 revealed that maximum number of 
respondents (41.66%) had small size land holding (1.1 to 2 
ha), followed by marginal farmers (30.00 %), semi medium 
farmers (25.00%), medium farmer (2.5%) and large (0.83 %). 
From the result, we can say that, majority of respondents were 
having marginal to medium size land holding, it might be due 
to fragmentation of land. These findings are similar with the 
findings of Gurav et al. (2010), Kapoor (2011), Pattanashetti 
and Nithyasree (2012) and Gour (2015).

Social participation

	 Regarding social participation of the respondents, 
it was observed from Table that majority (70.00%) of the 
respondents had low social participation followed by medium 
(17.50 %) and high (12.50%) social participation. This trend 
may be because the respondents remained busy in their 
farming activities and less involved in social organizations. 
They were sparing much time for farming activities rather 
than social activities. Some of the farmers have high social 
participation due to village level institutions. The finding from 
above mentioned table suggests that, majority of respondents 
were belong to low social participation group. These findings 
are similar with the findings of Patil (2007), Ghadi (2008), 
Shiraskar (2011), Lad (2014) and Mangal Shinde (2016).

Extension contacts

	 It has been observed from Table 1 that majority 
(43.33%) of the respondents had high extension contact 
category, followed by medium (36.67%) and low (20 %) 
level of extension contact. Thus, it could be concluded that, 
majority of respondents had medium extension contact. It 
might be due to better network of extension agencies in the 
study area and due to fact that most of the farmers contact 
with the extension workers for solving their problems. These 
findings are similar with the findings of Patil (2007), Ghadi 
(2008), Salunke (2008) and Mangal Shinde (2016).

Innovativeness

	 Table 1 indicated that majority of the respondents 
(59.16 %) had medium level of innovativeness category, 
followed by low innovativeness category (25.00%) and high 
innovativeness category (15.83%). Reason for medium level 
of innovativeness in the respondents might be due to majority 
of farmers had small land holdings with high school education 

and are mostly engaged in agriculture for their livelihood. 
These findings are similar with the findings of Sidram (2008), 
Chauhan (2009) Teza (2016) and Machapathri (2023).

Source of information

	 It has been observed from Table 1 that majority 
(72.51%) of the respondents had medium source of 
information, followed by low source of information (14.16%) 
and high source of information (13.33%). The finding indicates 
that, majority of respondents were belonged to medium level 
source of information. These findings are similar with the 
findings Ghadi (2008), Todasam (2009), Salunkhe (2011), 
Pawar (2013), Chavan (2016) and Machapathri (2023).

Network connectivity

	 Table 1 indicates distribution of respondents 
according to mobile network connectivity. It was evident 
that 60.83 per cent of the respondents had good network 
connectivity, followed by poor network connectivity (33.33%) 
and excellent network connectivity (5.83 %).It could be 
concluded that majority of the respondents had agreed that 
the existing mobile has good network connectivity as the 
mobile handset does not pose any problem in the receiving 
network signal. This might be due to reason that good 
network connectivity is reached to rural area very effectively. 
These findings are similar with the findings of Teza (2016).

Possession of ICT tools

	 It has been observed from Table 1 that majority 
(76.66%) of the respondents had medium possession of ICT 
tools, followed by high possession of ICT tools (14.16%) 
and low possession of ICT tools (9.166%). The plausible 
reasons for the above trend might be due to the fact that the 
majority of the farmers having good source of income that 
helps them to purchase a new ICT tool. The finding indicates 
that, majority of respondents were belonged to medium level 
possession of ICT tools. The result is in accordance with Naik 
(2018).

	 The variables namely education, social participation, 
extension contact, innovativeness, source of information, 
network connectivity and possession of ICT tools were 
positively and significantly related to utility perception of 
YouTube. Whereas, family size and land holding did not 
show any significant relationship with utility perception of 
YouTube. However, age of the respondents was significantly 
negative relationship with utility perception of YouTube.

IMPLICATIONS

Table 2: Relationship between profile of the YouTube 
users with their utility perception of YouTube
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Sr. 
No. Profile of the respondents ‘r’ value

X1 Age -0.2523**
X2 Education 0.1994*
X3 Family size 0.0193NS

X4 Land holding 0.0754 NS

X5 Social participation 0.3133**
X6 Extension contacts 0.2530**
X7 Innovativeness 0.2028*
X8 Source of information 0.2090*
X9 Network connectivity 0.2150*
X10 Possession of ICT Tools 0.2364**

*Significant at 0.05 level of probability	  
**Significant at 0.01 level of probability

	 The findings of the study will be useful to the 
extension administrators, planners, extension personnel, 
universities, department of agriculture, YouTube content 
creators related to agriculture and others who are involved 
directly or indirectly in the transfer of technology. Also, it will 
be excellent source to the transfer of new ideas and various 
agriculture related information through audio visual aid as a 
reference material since very few studies are available on the 
utility of YouTube.

	 An overview of the findings revealed that most 
of the user farmers were almost medium in their profile 
characteristics. Hence the extension functionaries need to 
bestow attention on medium level of profile characteristics of 
farmers rather than others.
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